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On-trade choice

Then
Bordeaux Burgundy Rhéne
m
Red White Champagne
Now
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Italy Other
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Pét-nat Natural
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GenZ

-§Yen

Fine wine

Craft beer

Cocktails

Spirits No/low
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Al

) ( Buys on Thursdays)

( Prefers Nebbiolo ( Cellar gap: 2019 )
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The job of a fine wine professional across every aspect of
the supply chain has become more complicated, more

competitive and more demanding.



Let’s start off simple



State of the fine wine market

One year into recovery
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One year into recovery

Trade Value & Volume on Liv-ex
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One year into recovery

Butis it that simple?
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What’s consistent

Liv-ex 1000 component sentiment chart
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What’s consistent
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Back vintage stability

*  Demand:supply balance
resetting.

. Prices stabilising.

* In Q3 trades occurring at
Market Price for pre-2011
Bordeaux, whereas 2% below
for 2011+ Bordeaux.

*  Until recently had not
translated into more trade.
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What’s consistent

Percentage change in trade value -
Back vintage Bordeaux <><>

55% <>

Back vintage stability
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Stratification

The Top

* Demandis returning.
* Prices are more stable.
*  Producers can mitigate extreme weather.

* Ifthereis a focus on quality over quantity, then that suits the top.

The Base

e Supply:Demand imbalance persists.

* Prices are less stable.

* Lessable to mitigate extreme weather.
* Crop pulling in Bordeaux.

*  Working with fewer partners.

&--mm X

Base

- ——————— ————————————————————————
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How does it vary by

trade market?
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US buyers returning

* US bid exposure has ramped up
significantly over Q3.

*  We would anticipate US purchase value

to continue to rise.

* US buyers purchase at higher prices
than those from elsewhere.

Relevant US Bid Exposure vs Purchase Value
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UK sellers finding buyers

* 15 months ago UK buyers were not
finding sellers despite high offer

relevance.

* Relevant offer exposure and sale value
now track much more closely.

* Sign of a healthier market.

Relevant UK Offer Exposure vs Sale Value
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Bonus game
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Is this the best
time to buy fine
wine in a decade?
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The time of the canny buyer?

Prices back to 2015 levels in real terms.

Now might be the best time to enter the
market in years.
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The time of the canny buyer?

* The critical element is price stability. As
a whole, the Bid:Offer ratio for the Fine
Wine 1000 is at the level where we have

historically seen stability.

* Sothe key is to focus on producers,
brands or vintages where prices are
rising or look most likely to rise.
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What does this all
point to?
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Final boss round

JOHN TRAVOLTA  OLIVIA NEWTON-JOHN

THE ORIGINAL SOUNDTRACK \ FROM THE MOTION PICTURE
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One size fits all doesn’t work

8+ channels to manage

Countless regions to advise on

Multiple styles

Unique collecting / investing goals

Diverging outlooks to track

Region Brand Vintage Trade market

J

Personalisation

Personalisation

who you are
what you hold

what's missing

The collector
2005 Bordeaux

The restaurant customer
Assyrtiko, by the glass

The new drinker
Chilled Gamay
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More, more, more
How do you like it? How do you like it?
More, more, more
How do you like it? How do you like it?

([}
F I n More, more, more

How do you like it? How do you like it?

Thank you. And Questions

LIVIEX

Liv-ex Ltd

Unit 105 Metal Box Factory
30 Great Guildford St
London SE10HS

liv-ex.com
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